
What’s All the Buzz About?
The Bee Corp

Cooperative Geofencing Campaign



37,347 
 impressions

4X 90%
cooperatives reached 
in California almond 

industry

THE PAYOFF

During the three-month geofencing campaign, the promotional ads had 37,437 
impressions to the target audience, with a clickthrough rate four times higher than 
the industry average. Through this, BLNKPG was able to optimize locations for 
future cooperative targeting, extending the longevity of the audience and allowing 
The Bee Corp to reach users who are most likely to purchase Verifli or those in 
need of a hive grading system at a higher targeting frequency.
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The Bee Corp develops hive grading technology to help beekeepers and pollination 
dependent growers, primarily focusing on almond and berries, to maximize their 
pollination potential and protect their yields.  
The company sought to position Verifli, its unbiased high grading system, in front 
of California’s almond industry during a critical time in almond production, when 
grower’s bees, beekeepers, contracts and pollination potential were front of mind.

To reach these growers, a highly targeted geofencing campaign was implemented. 
Digital promotional messages were sent during the pollination season to two 
audiences: high value sales leads and high traffic cooperatives. 

The high value sales leads were identified based on feedback from The Bee Corp’s 
sales team. Since it was known that these customers were aware of The Bee 
Corp and Verifli, the messaging and content for this audience was focused on 
differentiating Verifli’s grading from traditional hive grading — demonstrating value, 
accuracy and non-invasive qualities.

The high traffic cooperatives were researched and hand picked based on location 
and size. This was a wider audience that was less familiar with Verifli, leading 
messaging to be more aligned toward building awareness and highlighting Verifli’s 
ability to provide pollination capacity predictions.

Utilizing addresses, the customized digital ads appeared on target group members’ 
phones when they were within a quarter mile radius of an almond grove or 
cooperative. The campaign and location performance were evaluated on a 
monthly basis. This was to help optimize toward cooperatives with the highest 
number of clicks and drive dollars toward
high performing areas. 

THE CHALLENGE

THE IDEA

industry average 
clickthrough rate

Let us tell your success story.

With a team of ag-centric agency veterans, BLNKPG has a passion for all things rural and sharing the stories that help 
support both its legacy and growth. Developed with a client-partnership mentality, BLNKPG is dedicated to driving results 
based on fresh ideas.
A BLANK PAGE IS THE BEST PLACE TO START.


