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THE PAYOFF

In just the first two months of the promotional campaign the ads 
appeared on devices more than half a million times, indicating 
tens of thousands of producers saw them. Hot links to additional 
information and the videos were clicked on more than 800 times, 
at an average click-through rate of 0.20% – higher than the industry 
average. Sales representatives reported increased conversations and 
sales around Skycis during and after this promotional campaign.
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Let us tell your success story.

With a team of ag-centric agency veterans, BLNKPG has a passion for all things rural and sharing the stories that help 
support both its legacy and growth. Developed with a client-partnership mentality, BLNKPG is dedicated to driving 
results based on fresh ideas.
A BLANK PAGE IS THE BEST PLACE TO START.

Elanco is an animal health company that develops products for 
livestock and companion animals. The company wanted to promote 
Skycis, a feed additive for pigs that maximizes feed efficiency and 
promotes increased weight gain during a pig’s growing-finishing 
period. The promotion’s purpose was to persuade pig producers who 
use other growing-finishing products to consider feeding Skycis.

Four sets of digital and video ads with unique messages were 
created. Each ad set centered around Skycis delivering an efficient, 
flexible and productive finishing solution for producers. The ads 
appeared in geofenced, heat-mapped locations, targeting producers 
most likely to use Skycis. Geofencing technology reached producers 
in states where other Elanco feed additive products traditionally 
had high sales. This sales data was then used to further target each 
subset of producers, based on their past interest in similar products.
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