
Bringing New Meaning to Hyper-Local
New Age Provisions

Urban Farming Press Release & Media Pitch



Publications ran

2 
follow-up stories

within the following 
6 months

Shared with

21 
media contacts – the 

three largest picked-up 
the story immediately

THE PAYOFF

The Indianapolis Star, the city’s largest newspaper, published a story 
about Vitalis and New Age Provisions, as did the Indianapolis Business 
Journal – both print and broadcast – and WFYI, the local National Public 
Radio affiliate. Those stories were well-received, and generated continued 
interest in New Age Provisions from prospective customers.
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Let us tell your success story.

With a team of ag-centric agency veterans, BLNKPG has a passion for all things rural and sharing the stories that help 
support both its legacy and growth. Developed with a client-partnership mentality, BLNKPG is dedicated to driving results 
based on fresh ideas.
A BLANK PAGE IS THE BEST PLACE TO START.

New Age Provisions is an Indianapolis-based hydroponic farm that 
grows produce in shipping containers. It markets the vegetables and 
herbs it produces to urban “food deserts” where retail availability 
is scarce. The company was ready to expand into restaurant and 
consumer markets but struggled to get the word out with the 
pandemic complicating personal sales meetings.

New Age’s founder and owner, Mario Vitalis, continued the farming 
legacy of his great-grandparents who were slaves in the pre-Civil War 
South. BLNKPG focused on sharing Vitalis’s unique, first-generation 
farming story, and produced a news release that was distributed to 
Indianapolis area reporters who had written about food and food 
retailing. With a focus on large Indianapolis media, adjacent city-
county media outlets, reporters who recently wrote about local impact 
and food stories, as well as reporters who are known in the area for 
being “foodie-forward” writers, BLNKPG followed-up with these hyper- 
targeted reporters to gauge interest in the story and interviewing Vitalis.

THE CHALLENGE

THE IDEA

Merit Winner
 in the National Agri-
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Region 4 PR Campaign 
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