
Fields of Opportunity hits home run in Indiana 
Indiana Soybean Alliance
Children’s Museum Event

REGISTER 
TO WIN 

Four Goodyear Tires Just By Entering Here ...

Funded with Indiana soybean checkoff dollars. 

One entry per family.  Must be present to win (winning ticket pulled at the program at 2 pm).  Restrictions apply, see back of card.

Did you know the exciting new Riley Children’s Health Sports Legends Experience 
at the Children’s Museum of Indianapolis was made with soy-based turf developed 

from science funded by your soybean checkoff dollars? Join us for a fun-filled day to 
celebrate soybean farm families, growing soybean demand through innovative new 

uses and the fields of opportunities made possible by the checkoff.

*  Limited tickets available. First come, first serve 
for 2,000 soybean farmers and their families. Funded with Indiana soybean checkoff dollars. 

FREE FOR OUR REGISTERED GUESTS!

Sunday, September 9  |  10 am - 5 pm

Come see for yourself

Registration required at www.indianasoybean.com/turf for your free tickets!*
Exclusive opportunity for soybean farmers and their families to see the 
museum, meet their board members, and see their soybeans in action. 
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Over

 90% 
of farmer-attendees 

learned something new 
about soybean uses

Multiple media outlets 
picked up the post-event 

press release

45+
positive qualitative
responses on event

experience

THE PAYOFF

More than 2,000 soybean farmers and 500 stakeholders were invited to 
visit the exhibit during the event. During the event, other soybean-related 
activities were scheduled, including soybean lab experiments for kids in 
the museum’s science center, and soybean crayons in the art room. Even 
the menu planning included soybean-focused items such as high-oleic 
soybean oil breakfast bars and chips. 

317 696 9878  •  getstarted@blnkpg.com
BLNKPG.COM

Let us tell your success story.

With a team of ag-centric agency veterans, BLNKPG has a passion for all things rural and sharing the stories that help 
support both its legacy and growth. Developed with a client-partnership mentality, BLNKPG is dedicated to driving results 
based on fresh ideas.
A BLANK PAGE IS THE BEST PLACE TO START.

The Indiana Soybean Alliance, the state’s soybean checkoff organization, 
partnered with the Indianapolis Children’s Museum on an educational 
exhibit focused on a new, innovative use for Indiana soybeans - turf 
fields made using soybeans. The exhibit appeared in the museum’s Riley 
Children’s Health Sports Legend Experience area. The Indiana Soybean 
Alliance called on BLNKPG to help create and share this new soybean 
product with soybean farmers from across the state, as a way of saying 
“thank you” for assisting in this new uses partnership.

In keeping with the sports theme, BLNKPG developed the “Fields of 
Opportunity” campaign. The campaign included: planning, theme ideation, 
event logo, ticketing and registration logistics, print promotion and email 
invitations, promotional giveaways, public relations pitches, social media, 
media kits, and signage, as well as volunteer coordination, emergency 
and weather planning, event and on-site management - oh, and mascot 
logistics!

THE CHALLENGE

THE IDEA


