
Bee-ing Brand Consistent - From Startup to Industry 
The Bee Corp

Corporate Identity



Established brand to enter 

new crop markets

Developed attractive

brand identity for

target audiences

Created

5+
years of consistent

brand materials

THE PAYOFF

Nearly 1.5 million impressions of the digital messages have been 
logged on industry contact devices since September 2021, with an 
optimized click-through rate increasing 200 percent over a six-month 
period. While initial email message open rates and engagement from 
recipients was very good, the numbers continue to remain high with 
monthly follow-up messages.

317 696 9878  •  getstarted@blnkpg.com
BLNKPG.COM

Let us tell your success story.

With a team of ag-centric agency veterans, BLNKPG has a passion for all things rural and sharing the stories that help 
support both its legacy and growth. Developed with a client-partnership mentality, BLNKPG is dedicated to driving results 
based on fresh ideas.
A BLANK PAGE IS THE BEST PLACE TO START.

The Bee Corp develops technology to help beekeepers and pollination-
dependent growers, primarily focusing on almonds, berries and 
apples, to maximize their pollination potential and protect their yields. 
The company’s initial branding was in need of an update to better 
match its business development potential and to better position the 
brand in both the agriculture and technology industries.

BLNKPG kicked off a brand update with The Bee Corp in 2019 when 
the company was an agtech startup based out of Indiana. BLNKPG 
developed a consistent branding strategy with stylized honeycomb 
templates in the traditional bee colors of yellow and black. Customer 
mapping identified several decision-maker target audiences, which 
were reached with messaging unique to each role within the industry 
and their level of familiarity with The Bee Corp.

BLNKPG revamped The Bee Corp previous marketing and sales 
resources to better fit the new audiences’ needs.

BLNKPG produced brand-consistent digital ads, website updates, 
email marketing, sales collateral, corporate reports, videos and trade 
show resources, as well as pitched the company to media partners.

THE CHALLENGE

THE IDEA


